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Abstract: In the paper “Fake News and its Impact on the US Election Campaign of
Donald Trump”, my aim is to study the timeline of the 2016 elections in US and the
impact of the fake news on the conclusive results, ending with Donald Trump
winning. "Fake news” became a very popular term at the beginning of 2017. Even if
it was already pretty popular among internet users, people did not pay too much
attention to it. However, things changed quickly after Donald Trump won US
elections in 2016. Before going deeper with the overly sensitive subject, it is
important to understand the concept of "fake news”. This concept refers to the spread
of misinformation either via news media or via social media, its purpose being to win
something financially or politically. Fake news usually appears on Facebook newsfeed,
as the easiest way to click on the appealing headlines. The fake news process may
involve just an eye-catching headline or an entire invented story which tells
everything except the truth, but it is based on clickbait and earning revenue from
advertisement and number of visitors on their page. In this paper I will focus firstly,
on the arguments brought by each side as part of the conflict, on one hand Donald
Trump and on the other hand Hilary Clinton and her people involved in the issue.
Secondly, I will use a quantitative analysis by creating an online questionnaire
addressed to people who intensely use social media, trying to find out what is their
opinion with regard to the social media effect on electoral campaigns and how they
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think we can be protected against fake news that are published during a campaign
period. In my opinion, this subject is of great interest as there are involved powerful
names who are now leading the world. Moreover, it is more than present as the
mediatic scandal is still in a continuous evolution.

Keywords: fake news, electoral campaign, social media, internet.

1. Introduction

My paper has focused mainly on the scandal between Donald Trump
and Hilary Clinton competing in the 2016 US electoral campaign,
which is based on the fake news published on social media and not
only, leading to Trump’s success. With the increasing usage of social
media in electoral campaigns, the fake news spread plays a significant
role in the ultimate results. There were important names in media
industry that published stories, many of them considered fake news.
Contrary to people’s belief, there were not only fake news which
directly helped Donald Trump, but there were also false memes and
quotes which appeared related to Trump, bringing him image damage.

My research has focused mostly on the idea that people using
internet and social media are likely to face the fake news spread and it
is very important to find a way of protection against it. In addition, the
future of a country and even of the entire world depends on people’s
beliefs or choices.

2. Research method
2.1. Media analysis

The research in this part of the paper involves the analysis of the media
posts, articles, published stories and mass-media attitude towards 2016
US electoral campaign. My aim is to find out which news organizations
have mostly published during the campaign, what type of information
they have provided, with regard to which candidate, people’s reactions
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and arguments from both of the sides, either Donald Trump or Hilary
Clinton.
In this research, using analysis as a research method, I will look for:

e media posts names;

e frequency of posts;

e number of posts between campaign days (September 1 -

November 8);

e posts categories;

e keywords in usage;

e traditional media vs. online media.

Following the things described above, I will see the impact of the
information provided online on people’s opinions and choices, how
social media and other online technologies brought fake news to much
popularity among users, what subjects were of great interest for big
publications such as The Washington Post, The New York Times,
HuffPost, CNN, and Politico and much more related things. One of the
media posts with the most impact and implication in the campaign
run, was The New York Times. I will study the number of posts, the
subjects approached and the posts considered fake news.

2.2. Quantitative analysis

As a research instrument, I will use the questionnaire consisting of a
number of questions (around 15), which will be addressed to a group
of people who intensively use social media. With this questionnaire,
which will be built on open-ended and close-ended questions, I will try
to find out people’s opinion about the social media impact on electoral
campaigns and how fake news affect us, but moreover, how they
expect to be protected against them. After following the paths
described above, analyzing 2016 US campaign and people’s attitude
towards social media versus campaigns, I will try to suggest a theory of
how we can protect ourselves against fake news, but moreover, I will
try to give people a better overview on social media and its usage in
electoral campaigns.
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3. Results

In my dissertation paper, I will try to analyze the whole electoral
scandal. However, in the current paper, the next lines represent a short
analysis regarding the mediatic posts in the electoral campaign of
Donald Trump versus Hilary Clinton. Many of them were considered
fake news created by Russian sources, going viral with the help of
social media, such as Facebook, Twitter, and Instagram. However, also
the mainstream media have created a split between voters. The big
names in the media industry have created a real phenomenon by
publishing scandalous, tabloid and also political subjects, which
eventually lead to Trump’s victory. Media is said to be the most
important aspect in Trump winning the electoral run. A survey created
by a research center lead to the conclusion that information about the
2016 presidential election was mostly received by US people via social
media through posting and re-posting articles on this subject. Even the
filmmaker Michael Moore posted on his Facebook after the victory

The Medix's Attention has Remained Fixated oc Doasld J. Tramp claim that: “Trump’s victory

is no surprise. He was
never a joke. Treating him
as one only strengthened
him. He is both a creature
and a creation of the media
and the media will never
own that”. It is obvious that
the greatest attention was
on Donald Trump.

nnnnnnn

One of the big names in the industry that has intensely approached

subjects during the electoral campaign is The New York Times. I have

chosen Times as a representative for media source because it is

considered to be the most trustworthy news source and also the most

interested in delivering the newest subjects on an on-going big event,

in this case 2016 US electoral campaign. At the end of the campaign,
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after 69 days, it is reported that Times had 399 articles on the front page
of the printed newspaper and 13,481 articles published online (between
September 1 and November 8) relevant for the 2016 US electoral
campaign.

All the articles relevant for the two candidates were divided into
scandal subjects and policy subjects. However, there were also
randomly touched subjects without focusing on a specific outcome.

Total of ront-page NYT campaign stoies oy focus It is more than
obvious that the source

media has touched subject
with focus on Trump, but
o cmon-resanss that was also because the

@ Trump - personal/scandal

@ Policy, no detail main issue Of great interest

Clinton - policy detail

® T -polcy ceta for Hilary Clinton was the
o oo e-mail scandal. Times had

10 front pages in just 6

days (from October 29
through November 3) dedicated to Hilary Clinton and her e-mail
scandal. Rumors have it that these 10 front pages and the e-mail
scandal have brought a dropped down in voters” number for Clinton,
leading to the well-known result, in favor of Trump.

On the other side of the battlefield, for Trump’s attention there
was the Affordable Care Act (known previously as Obamacare). The
most interesting fact is that the ACA subject was barely touched in the
pre-election period. However, it took a great step ahead in the post-
elections. Still, the only four front-page stories between September 1
and November 8, during the campaign, were not fully accurate and did
not focus on the most interesting facts of the issue. In fact, they focused
on the negative aspects, in spite of the Medicaid expansion, the most
valuable part of the bill.

Despite the fact that Times approached various subjects and
different beliefs, the personal scandals were of much greater interest
and less focused on policy issues.
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The conclusion of this small part of the research is that media
sources were likely to focus on personal stories and scandals of the
candidates, more than on actually policy subjects. Throughout the
electoral campaign, fake news played a significant role in changing
people’s minds. Even though the impact of fake news is not
measurable, it is believed that many of the posts published or spread
by people on social media have contributed to deciding the new US
president. Many studies done after the election, have proven that the
take news is everywhere, and we might know, or not which media post
is a truth or a fake. Therefore, we need to focus on studying this issue
and on finding ways to protect ourselves against it.

4. Expert sources consulted

In this paper I have focused more on the fake news circulating on social
media or media in general and on the 2016 US electoral campaign
story. I have had at my disposal some resources from social media
tield, but most of the bibliographic resources I have used were written
post-election on various subjects and questions of how Trump won the
US election back in 2016. Moreover, I have used different online
resources that have given me the possibility to have an overview of the
whole campaign run with numbers and statistics regarding media
coverage.

Mark Dice described how the fake news intended to make
money, more than influencing people’s decisions: “Most fake news and
satire websites simply want to make money from the web traffic their
articles bring to the sites. The way most website advertising works is
that Google Ad Sense (or other ad companies) pay them per page visit,
so if the site can create sensational headlines and get lots of people to
post links to their articles on Facebook it will drive a lot of traffic to
their site and they get paid.” (Dice, 2017).

However, the subject in cause still starts discussions on how
Trump won the election back in 2016 and there are many printed books

and online sources that approach it. My mainly used sources are
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online, different sites or media posts that describe the plot of the most
debated electoral campaign in the history. Columbia Journalism
Review has published an analysis of media posts about Trump and/or
Hilary, getting to the conclusion that scandalous subjects and posts
were of greater impact and interest rather than the policy based ones.

In addition to valuable and well-known names in the media
industry, there are also fake websites or posts that have circulated
through social media, especially Facebook and in spite of critics beliefs,
are considered to have great impact on the outcome of the campaign.

Therefore, having all the sources at one click, we can find
interesting facts as well as important research on various aspects of the
2016 US electoral campaign. Trump’s victory was a surprise for a lot of
people and for that reason, a lot of theories started to circulate on the
internet. Now, with the modern times and technology usage, it is clear
that social media can influence people, can change beliefs and even
greater, can change history.

5. Conclusion

Having a large number of sources that speak about the electoral
campaign mentioned, I could do a lot of research on media posts and
reportedly fake news that have driven to Trump’s victory. I could
make a research as well as an analysis based on arguments from both
of the candidates, especially on the scandalous subjects approached in
the online media and not only.

In the dissertation paper, I will conduct a larger research and I
will focus more on the social media usage and on people posting
articles that drove their attention from both of the candidates” side. I
will analyze the posting statistics in more detail, with focus on fake
news and how these are said to have had the greatest impact on the
elections. Moreover, I will create a questionnaire that will help me in
tinding out people’s opinion on fake news as the decisional factor in
electoral campaigns. Based on the results from the analysis and the
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questionnaire, I will focus on proposing ways of protecting ourselves
against fake news.

Bibliography

1.

Dice, M., The True Story of Fake News: How Mainstream Media
Manipulates Millions, The Resistance Manifesto, 2017

2. Fugazzi, S., Fake News Fake President, ABC Economics, 2017

3. Kiwi, P., What is...Fake News?, Jovian Press, 2018

4. Parkinson, H. J., “Click and elect: how fake news helped Donald
Trump win a real election”, The Guardian,
https://www.theguardian.com/commentisfree/2016/nov/14/fake-news-
donald-trump-election-alt-right-social-media-tech-companies,
accessed on 02.04.2018

Webography

1. https://www.cjr.org/analysis/fake-news-media-election-trump.php,
Columbia Journalism Review, accessed on 07.04.2018

2. http://thedataface.com/2016/08/politics/trump-media-analysis, The
Data face, accessed on 07.04.2018

3. http://www.electionanalysis2016.us/us-election-analysis-2016/section-
1-media/did-the-media-create-trump/, Election Analysis 2016,
accessed on 07.04.2018

4. https://motherboard.vice.com/en_us/article/mg7xjb/how-hackers-
broke-into-john-podesta-and-colin-powells-gmail-accounts,
Motherboard, accessed on 07.04.2018

5. https://www.nytimes.com/2016/07/15/us/politics/hillary-clinton-

donald-trump-poll.html?mcubz=0&_r=0, The New York Times,
accessed on 07.04.2018

70


https://www.cjr.org/analysis/fake-news-media-election-trump.php
http://thedataface.com/2016/08/politics/trump-media-analysis
http://www.electionanalysis2016.us/us-election-analysis-2016/section-1-media/did-the-media-create-trump/
http://www.electionanalysis2016.us/us-election-analysis-2016/section-1-media/did-the-media-create-trump/
https://motherboard.vice.com/en_us/article/mg7xjb/how-hackers-broke-into-john-podesta-and-colin-powells-gmail-accounts
https://motherboard.vice.com/en_us/article/mg7xjb/how-hackers-broke-into-john-podesta-and-colin-powells-gmail-accounts
https://www.nytimes.com/2016/07/15/us/politics/hillary-clinton-donald-trump-poll.html?mcubz=0&_r=0
https://www.nytimes.com/2016/07/15/us/politics/hillary-clinton-donald-trump-poll.html?mcubz=0&_r=0

	09 stefanescu

